Press releases are a great way to inform the local press and radio about your event. You can edit the template below to make it suit your specific fundraising activity, substitute your name for Madeleine Brooks etc.
PRESS RELEASE
Date [this is the date you send the release out, not the date of your event]
 
HEADLINE [write something short and snappy here eg LOCAL RESIDENT RUNS TO BEAT POVERTY]

Local resident Madeleine Brooks is running a half marathon next month to raise money to support  people living in extreme poverty.
[Make sure your first paragraph is only one sentence long, and includes the who? what? why? where? when? and how? elements]
 
Madeleine was moved to get on her running shoes and start training when she came across the inspiring story of Ruth from Nigeria. Ruth’s children were begging her for more food, and sometimes they were off school for weeks because she couldn’t afford the fees: poverty was destroying their lives.

Christian relief and development agency Tearfund ran a course where Ruth and others were taught better farming methods and how to diversify their planting to provide food year-round. Things have started to change for Ruth’s family: ‘I have planted groundnut, sweet potatoes, beans and guinea corn. If you plant one bean you can harvest 70 or 80 beans!’ she said. 

[second and third paragraph should expand on the action and mention Tearfund]
 
Madeleine realised that running was a way she could help fight back against poverty, and also improve her own fitness:  ‘I used to get out of breath playing football in the park with my 6-year-old nephew,’ Madeleine says, ‘so I knew I needed to get myself into shape.  When I came across Tearfund’s ‘Run to Beat Poverty’ programme and read about Ruth’s life,  I knew this was the incentive I needed to fight back and discipline myself to get fit again. Running for Tearfund has given me a part to play in ending poverty for people like Ruth.’
 
[bookmark: _GoBack][include a quote in the fourth paragraph.  If you’re quoting children, make sure you have signed consent from their carer, using Tearfund’s child protection forms (included in ZIP file) or one belonging to the school or church if the child is taking part through an organisation]
 
Madeleine has been gathering sponsorship for the past few weeks, and has raised £[XXX] so far.  
 
‘Every £72 I raise could help someone like Ruth to receive training to feed and provide for their family,’ Madeleine says.  ‘And not only am I helping to transform their lives, I also feel really proud – and a bit nervous of course – that I’m fit enough now to enter a half marathon.’
 
[as the release progresses, you can start to describe the issues Tearfund is addressing around the world]
 
Tearfund is passionate about empowering people like Ruth so they can step into more hopeful futures. They work in some of the poorest countries in the world, coming alongside communities to help them discover long-term solutions to their problems.
 
For more information about Tearfund go to www.tearfund.org
[or put your project website, Facebook page or Twitter hashtag here]
 
ENDS
For media enquiries contact [your name] on [mobile phone number].
Photo: attach a photo of yourself if possible.  It’s best to supply one that’s relevant eg in your running gear, out running etc.  Make sure you add a line here to caption and credit the photo and be really clear who’s in it, eg say: Madeleine Brooks, 2nd left in blue top, training in Priory Park.  Photo credit: Dan Brooks.
